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School toolkit – making 
a difference together

Following calls from both teachers and 
our employees we have developed our 
fi rst school toolkit. Based on a friendly 
character called ‘Billy’, the toolkit 
helps children understand the process 
of making soft drinks and provides 
teachers with a resource that also links 
into other areas of the curriculum.
The toolkit was developed in liaison 
with teachers and schools. It is geared 
towards the fi ve to nines and contains 
worksheet options and teacher notes on 
activities such as designing a new soft 
drink, understanding ingredients, and 
recognising symbols such as those 
used for recycling. 
Following the success of the toolkit we 
are also developing a resource for older 
school-going age groups. 

“ I’m committed to developing 
a workplace where individuals 
thrive and collectively we 
deliver fantastic results. 
We embrace fl exibility and 
strive for a culture which 
inspires our people do great 
work and have a positive 
work-life balance.”
Doug Frost,
Human Resources Director

We continue to deliver the highest 
possible standards of safety amongst 
our employees.
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We contributed heavily 
to the emergency relief 
operation following the 
summer fl ooding.

Principles and commitments
We are committed to playing our part in the 
community. We currently do this through 
our community investment programme, 
which includes schemes to encourage, 
match and support employee giving, as 
well as volunteering.
Our membership of the London 
Benchmarking Group (LBG) enables 
us to measure and publicly disclose our 
community contributions annually.
We have made a modest, but positive start 
to our programme. We are committed to 
growing it, and to making it relevant to the 
local communities in which we operate.

Policies and actions
We have a formal Community Investment 
Policy and a Volunteering Policy.
In the past year we have helped our 
community by:
•  Offering a matched funding scheme 

for employees fundraising activities 
called £4£.

•  Promoting donations in-kind to local 
community events and charities.

•  Encouraging taxable benefi t giving
through a payroll scheme – GAYE
(Give As You Earn). We encourage payroll 
giving and host drop-in sessions held 
by the Charities Aid Foundation to drive 
awareness of this system.

•  Launching a new volunteering policy.
•  Producing educational resources for 

schools to support awareness of how 
soft drinks are made.

•  Establishing a national Britvic community 
fund via the Essex Community 
Foundation, to which individuals or groups 
may apply, and are working on plans to 
enhance this programme further.

•  Hosting visits from the School Governors’ 
Association to encourage involvement from 
our employees on school governing bodies.

•  Launching a company charity. We have 
partnered with UNICEF to support their 
Emergency Relief Fund. We are doing 
this in the fi rst instance by introducing a 
lottery run through our payroll system, 
with winnings split 75:25 in favour of the 
charity. Britvic will match all donations 
made to UNICEF.

Our future plans
We plan to grow our community
efforts by:
•  Launching a formal Community 

Investment programme through our 
Britvic community fund.

•  Expanding and embedding our new 
Volunteering Policy across all our sites.

•  Delivering educational tools for schools in 
support of the government’s agenda on 
health and environmental issues.

•  Continuing to increase our cash and in-kind 
donations to charitable causes.

£430k
contributed in 2007/8

Community
What’s the Issue?
A successful business needs strong communities in which to 
operate. Britvic’s responsibilities extend beyond our commercial 
activities. We want to support communities by acting responsibly 
ourselves, and by helping our employees in the charities and 
community projects they most care about.

How We Contribute

In-kind 61%

Cash 21%

Management costs 17%

Time 1%

See Britvic.com
For more information on:
• Community Investment
• Volunteering Policies

We use the LBG model to calculate our contributions 
to the community. The LBG model provides a 
standardised way of managing and measuring our 
Company’s community involvement.
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We will continue to support 
our communities.

Supporting education in the
Cameroon rainforest

We are supporting an educational 
programme in the Cameroon rainforest 
with a £25,000 donation from one of our 
brands, The Really Wild Drinks Co 100% 
natural juice drink.
This will provide much-needed funding 
for a community where many young 
people have diffi culties accessing 
education, and face a life of continued 
poverty and discrimination. Education 
will allow them to develop the skills 
and tools they need to participate in 
the development process and the 
confi dence to stand up for their rights.
Development of the education project 
started in 2007. It will be implemented by 
the Rainforest Foundation in partnership 
with indigenous organisations and local 
non-governmental organisations.
Details of our donation to The Rainforest 
Foundation now feature on Really Wild 
Drinks cans.

“ The fl ooding in Gloucestershire 
during 2007 left many people 
without clean drinking water. 
We donated over 200,000 
litres, arranging delivery 
within days and supporting 
the challenging logistics on 
the ground.”
Andrew Richards,
Customer Management 
Director
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Additional Data
Environment

Packaging Material Saved Per Year
(based on 2006/7 volumes)

Glass  6,639t – 60.0%

Plastic 3,284t – 29.7%

Metal 1,141t – 10.3%

Total 11,064 tonnes removed (annualised)

Direct and Indirect  
Emissions 2006/7

Production 47.7%

Depots 0.7%

Offices 2.0%

Cars 4.4%

Commercial 5.2%

Primary logistics 10.6%

Third party hauliers 19.1%

Air miles 0.1%

Emissions to air 10.2%

Proportions of CO2 emitted 
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1 Between 2003–2006 we invested to bring bottle-blowing 
in-house. This increased our energy consumption but 
removed over 2.7m road miles each year.
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Health and Safety

Community

Top 10 Categories of 
Expenditure Highlighted

Packaging 28%

Ingredients 27%

Transport and warehouse 12%

Goods and services 8%

Sales and marketing 7%

Other spend 7%

Engineering 4%

HR 3%

Dispense and vending 2%

Utilities 2%

IT 1%

Proportion of expenditure

Location of Recipient Organisation  

Local 75%

Other 17%

National 8%

How We Contribute

Charitable gift 75%

Community investment 18%

Commercial initiative 7%

What We Support

Emergency relief 54%

Education and young people 28%

Environment 7%

Other 4%

Economic development 3%

Social welfare 3%

Health 1%
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2006/7 Goals
How We Have Performed
In the fi rst year of our CR programme we set ourselves a series of goals 
that would form a base for more stretching ambitions in years to come. 
We delivered in most areas, with some challenges carried forward into 
this current year’s programme of work.

Top Line Achievements 2006/7

Marketplace Level achieved

Introduce GDA Labelling and Consumer Careline on packs 
Establish a Consumer Charter 
Publish CR communications on Britvic.com 
Expand CR activities via Cause Related Marketing 

Environment

Publish Environment Policy on Britvic.com 
Launch a consistent Recycling Programme across sites 
Review Fleet Policies with a view to ‘greening our fl eet’ 

Supply Chain

Conduct a strategic risk analysis across key suppliers 
Review audit process for all new suppliers 

Workplace

Embed new core purpose and values with employees 
Review and build upon current Policies 
Empower employees to be involved with CR activities 
Review and enhance Diversity initiatives 

Community

Encourage a consistent Community Investment programme 
Capture amount of funds actually given by Britvic, including  
commercial activities 

Key
 Substantially completed
 Less than half-completed
 Limited progress made

Our successes in 2006/7
We successfully enhanced the availability of 
nutritional information to consumers, through 
our website and through GDA labelling on 
pack. We developed a new community 
investment programme and completed the 
fi rst stage of a new, ethical approach to our 
supply chain.
Our environmental impacts were further 
reduced through new recycling systems 
across all our sites. While not part of our 
2006/7 Corporate Responsibility objectives 
we also delivered successfully against our 
internal energy and waste reduction targets.
We have also enabled our employees 
through the revision of policies and raised the 
standards of people management with new 
toolkits and training.

The challenges
In some areas delivery of our objectives was 
not substantially delivered in the year. With 
one exception the objectives have been 
carried forward into 2007/8 and are well 
underway or now completed.
•  Expand activities via Cause Related 

Marketing: we have now confi rmed 
partnerships with the Rainforest 
Foundation and grants to local sports clubs 
through our association with the BBC 
Sports Personality of the Year.

•  Review Fleet Policies: we are continuing
to add lower emission vehicles.

•  Review audit process for all new suppliers: 
this has now been completed.

•  Review of diversity initiatives: planned for 
the second half of 2008 and during 2009.

The need for a consumer charter has 
been reconsidered as our existing policies 
effectively cover all relevant areas.
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